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1 Canyou that book on my desk when you have finished it?
@ back @ lie @ place @ spot

12 The color red often for passion and energy.
@D expresses @ feels @ shows @ stands

138 The girl was surprised as someone caught her the arm.
@ by @ from @ of @ with

14 Ifyou a lot of money, what would you do with it?
® has ® had @ having @ tohave

15 Iregret \II you that I can’t help you in any way.
D tell @ told @ totell @ being told
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11 When Amy Owas asked to mentor a new librarian, she knew that the task was not right
for her. She carefully showed him @how to organize books. However, she felt that he

®was still confusing when she saw him @walking around with books among the bookshelves.

[ 6]

12 You can see two towers, one on each side of the river. ®Which do you think @is taller one?

Those towers were built in the mid-16th century, and surveys ®conducted in the 20th century
revealed that they are almost @the same height. 7
13 Mr. Takeda and Ms. Green often @argue about the project they are working on. As far as

I know, they are @both working very hard to make the project ®successful. I think they
should @listen each other a little more carefully.
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Hello, this is Amy Watson from Dr. Williams’ dental clinic. May I speak to Mr. Jeffrey
Heath?

: Speaking.

(vYou have an appointment for a checkup tomorrow afternoon at 3:00 p.m., but Dr.

Williams has to be out tomorrow due to urgent business.

1 Oh, Isee. I'm notin a hurry, so I can reschedule.

Thank you very much, Mr. Heath. When would it be convenient for you to see Dr.
Williams?

: How about Saturday morning?

(1 am sorry but we’re fully booked in the morning, so how about at 4:00 p.m.?

! Okay, that would be fine. See you on Saturday.

BI1 FAREQ) [ 9 ]

@ checkup ®@ 3:00 p.m. ® beout @ dueto

B2 FaEn©)

@ sorry @ fully ® morning @ 4:00 p.m.
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11 Father : You look happy, Kate. Was there anything good at school?
Girl : Yes, dad! Guess what happened.
Father : Hmm ... you got a good grade in the math test?

Girl I got full marks!

® 00 06

Are you seeing my teacher tomorrow?
How did you know?

I had no test today.

I'm going to take the test.
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Woman : Hi, two tickets for the seven o’clock show, please.
Man : Certainly.

Woman : Do you have seats somewhere in the middle?
Man : Yes, we have. That'll be forty dollars.

Do you have any preference for seats?
What time would you like that for?
Shall I take you to your seats?

Do you have a reservation?
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I for a long time.

to @ my children @ video games

play ® don't ® let

The park doesn’t have as many have.
to ® as @ that

it ® trees ® used

The officer catch to go to the hospital.

us ® bus @ to

how ® told ® which

My aunt never a cup of coffee.
drinking ® day ® starts

her ® only ® without

Not in front of her.

could ® no @ say
word ® 1 ® asingle
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You are looking at the website of a cafe and a note from Martin about getting a present

for Amy.

O-zone Cafe started selling coffee beans online in May this year. We offer carefully

selected beans from around the world, roasted in our own unique way, at reasonable prices!

October’s Bestsellers VIEW MORE

Name Price Features

Popular Blend $4 Suitable for beginners because of its moderate *acidity and bitterness.
Full Body $5 You can enjoy the strong bitterness and richness of this coffee.
Special Blend% | $8 A deep flavor and an elegant aroma characterize this coffee.

October Blend $6 Has a good balance of richness and bitterness.

Brazilian $5 Has strong acidity and a fruity aroma.

+ Prices shown here are per 100 grams of coffee beans.
« The shipping cost is $5.00, but it will be free for orders over $40.
- We'll discount 10% off the price of “The Coffee of the Week,” marked with .

Coffee beans are also available at some of our *physical stores. We can also *grind coffee

beans to your preference on the spot. Please ask the store staff.

Special Gift Set (Shipping charges not included)
You can select three types of beans, 100 grams each. The set includes an O-zone Cafe

special booklet and stickers.

About our shops

O-zone Cafe received *Fair Trade Certification in 2018. We are in a great partnership
with local farms to ensure fair trade and are conscious of the environment around the farms.

We hold various events at some of our stores, such as music events, lectures by baristas,
etc. If you would like to take part in an event, please fill out and submit the application
form that you can get at the store, or sign up via this form. If you would like to use our
event space to hold an event, please contact Gary Bush, the regional manager, with a brief
description of your event via e-mail. =garybush@XXXXXXX. com

If you sign up for our e-mail newsletter, you will get information twice a month about “The
Coffee of the Week,” special offers, and events at the cafe space. =Click here to register




Note from Martin

Please choose three kinds of coffee beans as a gift set from their best-selling
items for October. Our budget is $20 including shipping. I don't think Amy likes
strong acidity in her coffee. Martin

(1) acidity B2 physical store [ (A>T A4 v a v ITxLTC) EIEEH)
grind T~%#:< | Fair Trade Certification 7 =7 + L — FE3EE)

51 How much is 200 grams each of Brazilian and Full Body, including the shipping, if you buy

it this week?

@ 19 dollars ® 20 dollars ® 24 dollars @ 25 dollars

12 You are thinking of buying a gift set and sending it to Amy. Based on the website and the
note from Martin, you will choose .

Popular Blend, Full Body, and Special Blend

Full Body, October Blend, and Brazilian

Popular Blend, October Blend, and Brazilian

Popular Blend, Full Body, and October Blend

® 00 6

13 You are thinking of organizing a concert in the cafe. What should you do?

Send an e-mail to the manager.

® ©

Send a proposal using the form on the website.

Register for the e-mail magazine.

® @

Give an application form to the store staff.

14 According to the website and the note, one fact (not an opinion) is that .

Popular Blend is suitable for people who are not used to drinking coffee

if you buy coffee beans at the O-zone Cafe physical store, they can grind the beans for you
Full Body is the most bitter coffee beans sold at O-zone Cafe

® 00 6

Amy does not like coffee that has a strong bitter taste

15 According to the website and the note, one opinion (not a fact) is that .
O-zone Cafe’s e-mail newsletter is sent out twice a month
O-zone Cafe began to sell coffee beans online this year

if you order the Special Gift Set, special items are included in it

® 00 6

O-zone Cafe has been making good trade with its coffee farm partners
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Felicia Busch, a nutrition consultant, believes that “there are really two different kinds of
trends. The first kind develops from a *groundswell of interest. It can come from a new book
or a study that presents a new theory. Scientific research often contributes to new nutrition
trends. These kinds of trends are usually promoted by the media and continue until the public
loses interest. The second kind of trend occurs when a major *milestone happens. When there’s
a food recall or people die from a food-related disease, people stop and think. A milestone can
either start a trend or support other trends that are already out there.” Trends (D{@)ﬂ

@arise ®common @from Ggroundswells ®more @that } than those that arise from

major milestones.
Consumers’ desires and needs depend on their beliefs and attitudes. Here are just a few of
the many factors that affect public opinion:
* beliefs about what keeps us healthy and how we get sick
+ attitudes about our ability to control our health and eating habits
* reactions to hearing or reading news stories, and reading books
- talking with friends and family members about the latest nutrition trend
Felicia Busch agrees that the media influence what people hear and read about nutrition and

health. “People get their information from the media. And the media often depend on a few top

sources. (2)Reporters tend to ‘feed’ off each other. A newspaper article can lead to a TV story or

magazine article and vice versa.”

The Food Marketing Institute (FMI) in Washington, DC, has studied consumer attitudes about
nutrition and health for the last 20 years. FMI’s survey data shows that the percentage of
consumers reporting that they are “very concerned about the nutritional content of what they eat”
was relatively stable from the mid-1980s through the mid-1990s. Since then, (s)this percentage
has fallen a bit.

Some trend watchers think the drop in concern about nutrition is partly due to public opinion
about health advisors. Felicia Busch explains, “During the period from 1980 until 1995, we had
to keep modifying our positions about fats as we learned more about the relationship between
dietary fat and health. First we had people follow no-cholesterol diets, then it was low-fat diets.

(7 ) ,itbecame *low-saturated fats, now we're talking about *low-trans-fat diets. I think
this changing advice has had an impact on people just giving up.” In defense of nutritionists,
Busch adds, “There was so much information coming out at once. No wonder the public was

confused. It’s hard to have people understand that ()science is an ongoing process.”

Trends in nutrition come and go. Some trends become cultural norms because everyone is
doing it. Others die because different needs and interests *eclipse them. According to data
from a HealthFocus International survey, consumers are now very interested in the health

benefits that certain foods may provide.



From Anatomy of a Nutrition Trendin @):Skills for Success, Reading and Writing 4 by Debra Daise, Charl
Norloff and Paul Carne, Oxford University Press, 2011.
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Reporters tend to rely on people who want valuable information.
People tend to be influenced by the news media, especially TV.

Stories in the media have a tendency to influence each other.

® 0006

Readers of newspapers tend to avoid watching TV when they eat.

C THHE@OHEME L TRLELLLDE, KOD~DHhb—oRY, BHFTEXRIV,
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People feel confused by the changeable information about nutritional content.
The media have made people more and more concerned about what they eat.

Trend watchers have had more powerful control over nutritional content.

® 00 6

A lot of information about food can be helpful in choosing what to eat.
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@O However ® Therefore ® After that @ For instance
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Science allows us to find quick and easy solutions to keep healthy through nutrition.
Scientists are continuing their research to find the truth by presenting new theories.
Scientific knowledge is almost always too complicated for the public to understand.

Scientific findings are giving us some hints about how to be flexible in solving problems.
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The media play a role in spreading new scientific theories of nutrition among the public.
The discovery of a major food-related disease can stop new trends from arising.
Consumers’ desires and needs are affected by books as well as by the media.

There aren’t many factors that influence the public opinions about nutrition.

People do not like to think that they are influenced by information from the media.
Since the middle of the 1990s, people have become less concerned about the food they eat.
Nowadays a lot of people believe that it is best to take only low-saturated fats.

According to the results of a survey, consumers are doubtful about the health benefits of

some foods.



